
Google already has >95% share of the mobile search market per Netmarketshare.com   

Google‐AdMob: a Merger to Monopoly 
Crea4ng a Bo6leneck For Adver4sers/Publishers Entering In‐App Mobile Adver4sing 

Chart by Precursor LLC     Sources: Precursor LLC es2mates; Googleopoly V; UBS; NYT; Appitalism; AdGooRoo. 

Yahoo (with 300k 
adver1sers) & 

Microso7  (100k) 
are not material  
compe1tors in  
 In‐App Mobile 
Ad Market  

No Bo6leneck: Google & AdMob Compe4ng  
Google Compe4tors Have 75% Share of In‐App Ads 
AdMob has First‐Mover Advantage & Best Offering  

Bo6leneck with Google‐AdMob 
Google Merges to 75%  Monopoly Share of In‐App Ads 
Eliminates Largest & Only Major In‐App Ad Compe4tor 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Google‐DoubleClick‐YouTube has  ~1,500,000 adver4sers, (UBS/NYT),  
 ~100 >mes more adver>sers than any other actual in‐app mobile provider. 
Google  unilaterally,  without customer permission, changed the ad defaults 
for all their adver>sing customers to opt‐in for Google’s mobile ad serving – 
thus leveraging its dominant  search adver>ser base and ad inventory in PC 

adver>sing into the in‐app mobile adver>sing  market. (Appitalism)  

PC‐Adver1ser/Publisher Entry into Mobile In‐App Adver1sing 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